s

Developmen S In Theory and Practice

b
James Price D||laﬁ1|vIIChael o




Copyright © 2002 by Sage Publications, Inc.

All rights reserved. No part of this book may be reproduced or utilized in any form or by any means, electronic or
mechanical, including photocopying, recording, or by any information storage and retrieval system, without permission

in writing from the publisher.

For information:

Sage Publications, Inc.

2455 Teller Road

Thousand Oaks, California 91320
E-mail: order@sagepub.com

Sage Publications Ltd.
6 Bonhill Street
London EC2A 4PU
United Kingdom

Sage Publications India Pvt. Ltd.
M-32 Market

Greater Kailash I

New Delhi 110 048 India

Printed in the United States of America

Library of Congress Cataloging-in-Publication Data

The persuasion handbook: developments in theory and practice / James
Price Dillard and Michael Pfau, editors.

p. cm.
Includes bibliographical references and index.

ISBN 978-0-7619-2006-9(c)

1. Persuasion (Psychology)—Social aspects. 2. Persuasion (Rhetoric)
1. Dillard, James Price. II. Pfau, Michael.

HM1196 .P47 2002

303.3'42—dc21 2001007175

0708091011 98765432

Acquiring Editor: Margaret H. Seawell
Editorial Assistant:  Alicia Carter

Copy Editor: D. J. Peck
Production Editor: ~ Claudia A. Hoffman
Typesetter: Tina Hill

Indexer: Molly Hall

Cover Designer: Michelle Lee




The Persuasion Handbook
James Price Dillard & Michael Pfau

Please refer to the following chapters:

2 — Oscillation in Beliefs and Decisions
Edward L Fink, Stan A Kaplowitz, Susan McGreevy Hubbard

4 — Attitude Accessbility and Persuasion: The Quick and the Strong
Gerald M. Kosicki

12 — Revisiting the Theory of Psychological Reactance: Communicating Threats to Attitudinal
Freedom
Michael Burgoon, Eusebio Alvaro, Joseph Grandpre, Michael Voulodakis

14 — The Theory of Reasoned Action
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