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Please refer to the following chapters: 
 
2 – Oscillation in Beliefs and Decisions 
 Edward L Fink, Stan A Kaplowitz, Susan McGreevy Hubbard 
 
4 – Attitude Accessbility and Persuasion: The Quick and the Strong 
 Gerald M. Kosicki 
 
12 – Revisiting the Theory of Psychological Reactance: Communicating Threats to Attitudinal 

Freedom 
  Michael Burgoon, Eusebio Alvaro, Joseph Grandpre, Michael Voulodakis 
 
14 – The Theory of Reasoned Action 
 Jerold L. Hale, Brian J. Householder, Kathryn L. Green 
 
19 – Language and Persuasion 
 Lawrence A. Hosman 
 
22 – Evidence 
 Rodney A. Reynolds, J. Lynn Reynolds 
 
29 – Enlarging the Role of Environment as a Social Influence Construct in Health Campaigns 
 Roxanne Parrott, Nichole Egbert, John Anderton, Enid Sefcovic 
 
31 – The Impact of News and Entertainment Media on Perceptions of Social Reality 
 William P. Eveland, Jr. 
 
34 – Interactive Technology and Persuasion 
 B. J. Fogg, Elissa Lee, Jonathan Marshall 


